16 CHARITIES,

16 DAYS OF ACTIVISM.
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Each year, South Africa joins the world in the 7'0
United Nations campaign, the 16 Days of
Activism: No Violence Against Women,
that takes place annually from 25 November
(International Day of No Violence Against
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Women) to 10 December (International °

Human Rights Day). %

Due to the high rate of child abuse in South Africa, the oey c(\si\e
government runs a parallel campaign that includes issues ~ S of Al

relating to violence against children.

This year, The Foschini Group CSI donated R20 000 to sixteen charities and in
partnership with SAfm, secured media exposure for each to acknowledge their
efforts in fighting violence against women and children.

In addition, R5 000 was donated to a further four charities.

The nationwide selection of organisations ranged from trauma support, children and
women'’s shelters, community empowerment projects to legal aid for those affected
by abuse and rape.

The Foschini Group CSI continues to support this valuable campaign which reminds
us all to ACT AGAINST ABUSE. DON’T LOOK AWAY. For more information on
this and other CSl initiatives visit www.foschinigroup.co.za/csi

These organisations received R20,000 and were interviewed on SAfm: Africa
Cares for Life (Kwazulu Natal); Alpha Trauma Centre (Gauteng); Bee Courtwise
(Gauteng); Child and Family Welfare Society (Bethlehem); Chubby Chums
(Gauteng); Engender (Western Cape); Grace Help Centre (North West); IThemba
Rape and Trauma Support Centre (Gauteng); Masisukumeni Women’s Crisis
Centre (Mmpumulanga); NeoBirth (North West); Operation Bobbi Bear (Kwazulu
Natal); Patch (Western Cape); Safehouse-Helpnet (National); St Anne’s Home
(Western Cape) Tsenang Trauma Centre (Gauteng); Umtata Child Abuse Centre
(Eastern Cape);

These organisations received R5,000: Durban Children’s Society (Kwazulu
Natal); Grip (Mmpumulanga); llitha Labantu (Western Cape); Kids Haven (Gauteng)
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THE FOSCHINI GROUP

The Foschini Group is made up of the following operating
divisions: Foschini; branded as Foschini, Donna Claire,
Fashion Express and Luella | Markham | Exact!
The Sports Division; branded as Sportscene, Totalsports
and DueSouth | The Jewellery Division; branded as
American Swiss, Sterns and Matrix | @ home and
@ home livingspace | Financial Services fg

FOSCHINI

donna-claire

FASHION IN SIZES 16 - 28

exact!
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BE AN OUTSIDER

AMERICANSWISS

YOU DESERVE IT

STERNS

— THE JEWELLER —

MATRIX

@home

THE HOMEWARE STORE

financialservic -®

These divisions sell clothing, jewellery, accessories, cosmetics,
sporting and outdoor apparel and equipment and homewares
to the broad middle-income group throughout South Africa.
The Financial Service Division offers pre-approved loans,
mainly to qualifying customers of the Group, and credits to
customers of merchants outside the Group.



